
EN-RICH-MENT Marketing and Promotions Specialist Request 
 

EN-RICH-MENT (ENjoying the RICHness of Music, Education, Nurturing and Training) is a 
501(c)(3) not-for-profit agency established in December 2012 to provide free music lessons, 
education, training, instruments, art, voice, dance, garden, media and drumline to underserved 
urban youth, ages 5-18. Offering a high value educational experience, EN-RICH-MENT has 
grown rapidly from its initial participant body of 43 children and youth to more than 200 
participants in 2021. EN-RICH-MENT is well established and known throughout Stark County 
extending its recognition throughout the northeast Ohio region for its enriching programming. 

EN-RICH-MENT is a positive youth development agency that uses music, dance, theater, media, 
drumline and other methods to engage youth in their own development that is motivational and 
produces tangible outcomes, investing each youth with assets, life and resiliency skills. 
 
EN-RICH-MENT has operated without a designated marketing and promotions staff member, 
relying solely on internal staff to promote its programs and services. While EN-RICH-MENT 
has experienced measured success utilizing its in-house, self-taught promotional efforts; 
however, EN-RICH-MENT requires effective technical marketing and promotional abilities to 
increase of public awareness of the agency and its programming. 
 
One aim of EN-RICH-MENT is to hire an individual who is experienced promoting mental and 
behavioral strategies and incorporating these into promotional materials. The Specialist must be 
able to communicate EN-RICH-MENT services and programs with awareness and compassion, 
recognizing that these participants require different kind of programming. The individual must 
be able to publicize EN-RICH-MENT’s uplifting and positive programs and services that help to 
alleviate or reduce symptoms of depression, anger, isolation, etc. EN-RICH-MENT and The Arts 
can make a positive difference.  
 
The Marketing and Promotions Specialist will be responsible for developing in-person and 
online marketing materials. In addition, the Marketing and Promotions Specialist will develop a 
comprehensive marketing plan that will include visiting schools, working in partnership with 
SMHA to make presentations to involve their youth, and identify other resources whereby 
additional youth may be recruited for program participation. 
 
Personal transportation is required. Reimbursement will be at the agency rate of $.51 per mile. 

 
This is a part-time position at a rate of $20.00 per hour averaging 40 hours/month. The position 
shall not exceed 480 hours per year. 
 

 
 
 
 

 



Job Description 
 
GENERAL DESCRIPTION: Performs professional duties designed specifically to promote 
EN-RICH-MENT as the preferred not-for-profit child and youth development agency in Stark 
County. Also, disseminate information on the array of programs, activities, events, and initiatives 
through creative marketing strategies. The Marketing and Promotions publicity goals will be 
established by the EN-RICH-MENT Executive Director and the agency’s Planning Team, of 
which the Marketing and Promotions Specialist is a contributing member. The Marketing and 
Promotions Specialist is highly creative with experience in identifying target audiences and 
devising digital campaigns that engage, inform and inspire potential participants, stakeholders, 
and visitors. Awareness of mental health offerings, is a plus. The Marketing & Promotion 
Coordinator is a part-time employee.  
 
ESSENTIAL FUNCTIONS OF THE JOB: Works as a member of EN-RICH-MENT’S 
Planning Team and attends monthly meetings to ensure on-going communication and 
coordination with EN-RICH-MENT’s management team which is responsible for program 
planning, implementation and reporting. 

• Provides graphic design skills in the development of digital ads, print ads, posters, and 
publications for EN-RICH-MENT events, brochures, fundraising, etc. as needed. 

• Undertakes photography and video work tasks needed to advance EN-RICH-MENT’s 
multilayered publicity strategy, including photographing events, activities, and programs; 
photo and video editing; and establishing a system of archiving for all photos and video 
that might be used in future marketing and promotion of EN-RICH-MENT activities. 

• Manages all major social media platforms for all EN-RICH-MENT departments.  
• Manages social media platforms including Facebook, Twitter, Instagram, YouTube and 

Pinterest on a schedule approved by the EN-RICH-MENT Executive Director with input 
from the management staff, and event and program organizers.  

• Collects content used for social media posting on a regular basis including pictures, 
video, testimonials, etc.  

• Communicates with marketing related stakeholders in Canton, Ohio and Stark County, 
especially school and business contacts, on a regular basis updating parties on the status 
of marketing related activities and initiatives.  

• Serves on and assists in the leadership with EN-RICH-MENT’s Planning Team providing 
active input into the development of publicity plans for activities and events as well as 
the development of EN-RICH-MENT’s comprehensive marketing plan. 

• Develops and maintains working relationships with businesses and organizations in 
Canton and throughout Stark County.  

• Schedules and occasionally participates in live media interviews associated with the 
marketing of EN-RICH-MENT events, programs and activities, and other programs and 
events that are incorporated into EN-RICH-MENT’s promotional initiatives, 

• Writes, edits and distributes press releases promoting EN-RICH-MENT activities, 
programs and events.  



• Works with advertisers on the layout and development of ads used in publications, social 
media, newspapers, etc. promoting EN-RICH-MENT. 

• Identifies social media and website trends and insights and optimizes performance based 
on data collected.  

• Conducts social media and other marketing workshops for EN-RICH-MENT staff, 
participant families, school representatives, and community stakeholders.  

• Stays current with the latest trends and best practices in online marketing and 
measurement.  

• Assists with web maintenance and design when deemed necessary.  
• Assists with event planning and preparation as well as day of event execution.  

 
REQUIRED KNOWLEDGE, SKILLS AND ABILITIES: An active background in graphic 
skills, marketing principles, practices and procedures, interpersonal communication skills, social 
media procedures, principals and attributes, and a strong proficiency in computer skills and 
desktop publishing and graphic software. Skills in photography and videography is required. 
Solid knowledge of Adobe Photoshop, InDesign, Premiere Pro, Illustrator, and other media 
editing software. Familiarity with web design and content management systems. Excellent 
analytical and project management skills.  

 
ACCEPTABLE EXPERIENCE AND TRAINING: Graduation from an accredited college or 
university with a degree in communications, public or community relations work; recreation 
administration, marketing or related field, with a preferred equivalent combination of two (2) 
years of minimum experience and training which provides the required knowledge, skills, and 
abilities.  

 
OTHER REQUISITES: From time to time the incumbent may be assigned special duties by the 
Executive Director, or, on a temporary basis, may be asked to assist other employees occupying 
a different position.  
Overtime work will be required on occasion.  
This position description should not be construed as an all-inclusive statement of every task 
involved in the position, but as a fair representation of the great majority of the work.  

 
ADA REQUIREMENTS: Physical Requirements: Tasks involve frequent walking, standing, 
light lifting, and carrying (10-20 lbs.); manual dexterity in the use of fingers, limbs or body in the 
operation of shop and office equipment; may involve extended periods of sitting at keyboard.  
Environmental Requirements: Tasks may require occasional exposure to adverse environmental 
conditions.  
Sensory Requirements: Tasks require visual perception and discrimination. Tasks require oral 
and written communication skills. Tasks require color perception and discrimination.  
Reasonable Accommodation(s): Reasonable accommodation(s) if needed will be provided for 
the employee to perform the required job with adequate strength, dexterity, coordination and 
visual acuity and in a manner that does not pose a direct threat to the health or safety of the 
employee, participants, or others in the workplace.  


